CARAT

COVERFLEX
COLORED RANGE

pouratos

Food Innovation for Good



Appe-r-nce ’: g Carat Rainbow..

elentq, fiind o
t tendintelor

. : “f )
R o »/;l Ofera clientilor n6gtri,
Vil -\1 Z ] solutie perfecta care
,,(j < ? \'\\ ]
AR AN consumatorilor.

JAm

consumers’ decisions are
made based solely on color

emerald insight

Visuval appeal

O B
E.i - RllnbOW 5 5 5 5 With the rise of social
T T Sonnnes ....... medio and insfagrammable
products, aesthetics have

become essential.

of millennials take and
share photos on social media
of their food more than once

a week.

6
tastetomorrow

R pouUratos

5, OMARKET : : - . ]
“ie® INSIGHTS Food Innovation for Good




74

NO ARTIFICIAL
FLAVORS &
COLORS

Carat
Coverflex

Un topping flexibil pe b«
grasime.
Ofera o aderentad i

Tt

extraordinarg, fard sa se
crape sau sa se farame.

« Aderenta excelenta pe aplicatia finala
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Beneficii proc
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v Produs gata de utilizat

Flexibila Aplicare usoara

FGrd crapaturi Cele mai populare arome in tendintele
consumatorilor

Usor de faiaf Siguranta - ingrediente selectate cu grija -
coloranti si arome naturale

v Posibilitati infinite de decorare si creatii noi

NAFNAC de produse

O modalitate usoarda de a va reinventa

Gust delicios

portofoliul actual
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Stabil la congelare/decongelare Aplicatii atragatoare din punct de vedere

vizual — foarte cautate pe retelele de

socializare
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Aplicatii recomandate N

Gogosi, eclair, New York Rolls, torturi,



